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(18, 20, 24-25,66-68  N/A)
1 Financial Management in Agriculture, 7th ed., Barry et

al., Prentice Hall, 2002. Contact your local library or
bookstore.

2 FINPACK software, Center for Farm Financial
Management, University of Minnesota, updated annual-
ly. Contact CFFM, Department of Applied Economics,
130 Classroom Office Building, 1994 Buford Avenue,
St. Paul, MN 55108-6040, (612) 625-1964, on-line:
www.cffm.umn.edu.

3 Ibid.
4 Financial Guidelines for Agricultural Producers,

Recommendations of the Farm Financial Standards
Council, 1995 (revised). Contact the FFSC, 1212 S.
Naper Boulevard, Suite 119, Naperville, IL 60540,
(630) 637-0199, on-line: www.ffsc.org.

5 Managing Risk in Farming: Concepts, Research and
Analysis, Harwood, et al., 1999. Report number AER
774. Contact the USDA Order Desk, 5285 Port Royal
Road, Springfield,VA 22161, (800) 999-6779, web ver-
sion: www.ers.usda.gov/publications/AER774/index.htm.

6 Holistic Management: A New Framework for Decision
Making, 2nd Ed., Savory and Butterfield, 1999. Contact
Allan Savory Center for Holistic Management, 1010
Tijeras NW, Albuquerque, NM 87102, (505)842-5252,
on-line: www.holisticmanagement.org,
e-mail: savorycenter@holisticmanagement.org.

7 Organic Certification of Crop Production in Minnesota,
Gulbranson, 2001 (revised). Contact University of
Minnesota Extension Service, 405 Coffey Hall, 1420
Eckles Ave., St. Paul, MN 55108-6068, (800) 876-8636,
e-mail: order@extension.umn.edu.

8 Making Your Small Farm Profitable, Macher and Kerr
Jr., 1999. Contact Storey Books, 210 Mass Moca Way,
North Adams, MA 01247, (800) 335-3432, on-line:
www.storeybooks.com.

9 Goal Setting for Farm and Ranch Families, Doye,
2001.Fact sheet WF-244. Contact Oklahoma
Cooperative Extension Service, 139 Agriculture Hall,
Oklahoma State University, Stillwater, OK 74078, (405)
744-5385, web version: www.agweb.okstate.edu/
pearl/agecon/farm/wf-244.html.

10 Business Planning for Your Farm—Setting Personal and
Business Goals, Saxowsky, et al., 1995. Contact Carol
Jensen, Department of Agribusiness and Applied
Economics, North Dakota State University, P.O. Box
5636, Fargo, ND 58105-5636, (701) 231-7441, e-mail:
cjensen@ndsuext.nodak.edu.

11 See footnote 9.
12 A Strategic Management Primer for Farmers, Olson,

2001. Staff Paper number: P01-15. Contact the
Department of Applied Economics, University of
Minnesota, 231 Classroom Office Building, 1994
Buford Ave., St. Paul MN 55108-6040, (612) 625-1222,
on-line: www.agecon.lib.umn.edu.

13 Small Business Marketing for Dummies, Schenk,
Hungry Minds, Inc., 2001. Contact your local book-
store or library.

14 The Marketing Plan: Step-by-Step, O’Donnell, 1991.
Contact the Center for Innovation, North Dakota
State University, 4300 Dartmouth Dr., PO Box 8372,
Grand Forks, ND 58202-8372, (701) 777-3132,
on-line: www.innovators.net.

15 See footnote 13.
16 Finding Customers: Market Segmentation, Bull and

Passewitz, 1994. Publication CDFS-1253-94. Contact
Ohio State University Extension, 700 Ackerman Road,
Suite 235, Columbus, OH 43202-1578, (614) 292-
1607, e-mail: pubs@postoffice.ag.ohio-state.edu,
web version: ohioline.osu.edu/cd-fact/1253.html.

17 See footnote 8.
19 Buyers of Organic Products in the Upper Midwest,

Minnesota Department of Agriculture, 2002.

Contact the Minnesota Department of Agriculture,
90 West Plato Boulevard, Saint Paul, MN 55107, (651)
297-1629, on-line: www.mda.state.mn.us.

21 Collaborative Marketing: A Roadmap and Resource
Guide for Farmers, King and DiGiacomo, 2000.
Publication BU-7539-S. Contact University of
Minnesota Extension Service, 405 Coffey Hall, 1420
Eckles Ave., St. Paul, MN 55108-6068, (800) 876-
8636, e-mail: order@extension.umn.edu.

22 New Markets for Producers: Selling to Retail Stores,
Center for Integrated Agricultural Systems, 1999.
Research Brief 38. Contact the Center for Integrated
Agricultural Systems, 1450 Linden Drive, University of
Wisconsin, Madison,WI 53706, (608) 262-5200, on-
line: www.wisc.edu/cias/, e-mail: phaza@facstaff.wisc.edu.

23, 26 Ibid.
27 See footnote 7.
28 Marketing, Kurtz and Boone, Dryden Press. Chicago,

IL. 1981. Contact your local library or bookstore.
29 Cooperative Grocer, Natural/Organic Industry

Outlook, Southworth, September-October 2001,
Number 96. Contact the Cooperative Grocer on-line
at: www.cooperativegrocer.com.

30 Contract Evaluation, University of Illinois, 2001
(reviewed). Contact Burton Swanson, Project Direc-
tor, Department of Agricultural and Consumer Eco-
nomics, 1301 West Gregory Drive, Urbana, IL 61801,
(217) 244-6978, e-mail: swansonb@uiuc.edu, view on-
line: web.aces.uiuc.edu/value/contracts/contracts.htm.

31 Marketing Strategies for Agricultural Commodities,
Weness, 2001 (reviewed). Marketing Fact Sheet #13.
Contact University of Minnesota Extension Service,
405 Coffey Hall, 1420 Eckles Ave., St. Paul, MN
55108-6068, (800) 876-8636, e-mail: order@exten-
sion.umn.edu, web version: swroc.coafes.umn.edu/
SWFM/Files/mrkt/marketing_strategies.pdf.

32 Ibid.
33 See footnote 14.
34 See footnote 28.
35 See footnote 15.
36 See footnote 22.
37 See footnote 7.
38 A Guide to Starting a Business in Minnesota,

Minnesota Small Business Assistance Office, updated
annually. Contact Minnesota Department of Trade
and Economic Development, 500 Metro Square, 121
Seventh Place East, St. Paul, MN 55101-2146, (651)
297-1291 or toll-free (800) 657-3858, on-line:
www.dted.state.mn.us.

39 Sharing Farm Machinery, Weness, 2001. Contact
University of Minnesota Extension Service, 405 Coffey
Hall, 1420 Eckles Ave., St. Paul, MN 55108-6068, (800)
876-8636, on-line: order@extension.umn.edu.

40 Analyzing Land Investments, Business Management in
Agriculture videotape series,Willett, 1988. Contact:
Lisa Scarbrough, Iowa State University Extension
Communications, 1712 ASB, Ames, IA 50011, (515)
294-4972, e-mail: lscarb@iastate.edu.

41 Acquiring and Managing Resources for the Farm
Business, Thomas, 2001. Part four of a planned six-
part series: Business Management for Farmers.
Contact MidWest Plan Service, 122 Davidson Hall,
Iowa State University, Ames, IA 50011-3080, (800)
562-3618, on-line: www.mwpshq.org.

42 Ibid.
43 FINBIN database (online), Center for Farm Financial

Management, 2002. Contact CFFM, Department of
Applied Economics, 249 Classroom Office Building,
1994 Buford Avenue, St. Paul, MN 55108-6040, (612)
625-1964, on-line: www.agrisk.umn.edu/
GettingStarted.asp.

44 Farm Business Management Annual Report, 2002.
Contact: John Murray, Farm and Small Business
Management Programs, 851 30th Ave. S.E., Rochester,

MN 55904-4999, (507) 280-3109, on-line:
www.mgt.org/fbm, view online at:
www.mgt.org/fbm/reports/2001/state/state.htm

45 See footnote 7.
46 Filling a Position in the Farm Business, Zoller, 1997.

Fact sheet HRM-1-97. Contact Ohio State University
Extension, 385 Kottman Hall, 2021 Coffey Rd.,
Columbus, OH 43210-1044, (614) 292-1607, e-mail:
pubs@postoffice.ag.ohio-state.edu, web version:
ohioline.osu.edu/hrm-fact/0001.html.

47 Labor Laws and Regulations, Miller, 1997. Fact sheet
number: HRM-5-97. Contact Ohio State University
Extension, 385 Kottman Hall, 2021 Coffey Rd.,
Columbus, OH 43210-1044, (614) 292-1607, e-mail:
pubs@postoffice.ag.ohio-state.edu, web version:
ohioline.osu.edu/hrm-fact/0005.html.

48 Economic and Business Principles in Farm Planning and
Production, James and Eberle, 2000. Contact Iowa
State University Press, PO Box 570, Ames, IA 50010-
0570, (800) 862-6657, on-line: www.isupress.com.

49 See footnote 41.
50 See footnote 48.
51 Overcoming Barriers to Communication, Erven, 2001

(reviewed). Contact the Department of Agricultural,
Environmental, and Development Economics, Ohio
State University, 2120 Fyffe Road, Columbus, OH
43210, (614) 292-7911, web version:
www.cce.cornell.edu/issues/cceresponds/
Work/Milligan/Communication.pdf.

52 Making It Work, Passing on the Farm Center, 1999.
Part One in a Farm Transitions video series. Contact
Passing on the Farm Center, 140 Ninth Avenue,
Granite Falls, MN 56241, (320) 564-4808 or toll-free
(800) 657-3247, e-mail: pofc@kilowatt.net.

53 See footnote 51.
54–55 See footnote 5.
56 Managing Production and Marketing Systems,

Thomas, 2000. Part three of a planned six-part series:
Business Management for Farmers. Publication NCR-
610C. Contact Midwest Plan Services, 122 Davidson
Hall, Iowa State University, Ames, IA 50011-3080,
(800) 562-3618, on-line: www.mwpshq.org.

57 Sustainable Agriculture, John Mason, Kangaroo Press,
1997. Contact your local bookstore or library

58 See footnote 5.
59 See footnote 1.
60 Planning theFinancial/Organizational Structure of

Farm and Agribusiness Firms: What Are the Options?,
Boehlje and Lins, 1998 (revised). Publication NCR-
568. Contact Midwest Plan Services, 122 Davidson
Hall, Iowa State University, Ames, IA 50011-3080,
(800) 562-3618, on-line: www.mwpshq.org, e-mail:
mwps@iastate.edu.

61 Ibid.
62 See footnote 38.
63–64 See footnote 60.
65 See footnote 1.
69 See footnote 1.
70 See footnote 12.
71 Planning for Contingencies, in Business Owners’

Toolkit online, CCH Incorporated, 2002.View on-line:
www.toolkit.cch.com/text/P02_5201.asp.

72 Ibid.
73 The Executive Summary, in Business Owners’Toolkit

online, CCH Incorporated, 2002.View on-line:
www.toolkit.cch.com/text/P02_5531.asp.

74 Business Planning—A Roadmap for Success, Wilson
and Kohl, 1997. Contact Virginia Cooperative
Extension, on-line: www.ext.vt.edu.

75 See footnote 6.
76 The Monitoring Tool Box, Ahlers Ness (ed.), 1998.

Contact Land Stewardship Project, 2200 4th St.,
White Bear Lake, MN 55110, (651) 653-0618, on-
line: www.landstewardshipproject.org.
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